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2017 Survey of Readers of an 

Association News Publication 
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  Readers like articles about projects, industry issues and 

association activity 

 The preferred length of article, format and reading time is 

250-300 words with one photo - 90 seconds to read 

 Preference followed by articles of 500-1000 words with 3 

photos - up to 10 minutes to read 

 Images with captions can tell the whole story 

 An online article can start with bullet points, a summary, or 

image as a teaser. If interested, a reader can click on a link 

to the detailed article/blog 

The most comfortable read is 250 to 300 words in 90 

seconds; a significant number of people will take 10 

minutes to read 500 to 1000 words. A link to a 

detailed online article following a summary is a 

common publication style. 
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I Keep Six Honest Serving Men 

                 Rudyard Kipling 
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 I KEEP six honest serving-men 

 (They taught me all I knew); 

Their names are What and Why and When  

 And How and Where and Who. 

I send them over land and sea, 

 I send them east and west; 

But after they have worked for me, 

 I give them all a rest… 
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      5 Ws of Journalism 
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5Ws + H 
formula has been attributed to English rhetorician Thomas 

Wilson (1524-1581), who introduced the method in his 
discussion of the "seven circumstances" of medieval rhetoric. 

 
Who, what, and where, by what helpe, and by whose, 

Why, how and when, doe many things disclose. 
 

(The Arte of Rhetorique, 1560) 

 

https://www.thoughtco.com/kairos-rhetoric-term-1691209
https://www.thoughtco.com/rhetoric-definition-1692058
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Capturing and Holding Attention 
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Title | Author/Credentials | Lead Paragraph | Image 
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C. Wilkins Notes - a selection 
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  Writing cannot be ambiguous 

 Fresh expression requires concentrated thought 

 Avoid jargon, clichés, acronyms, rhetoric, legalese, 

excessive superlatives 

 Attend carefully to grammar, punctuation and spelling 

 Stick to subject, verb, object sentence structure 

 Keep sentences short but vary length 

 Choose simple words, strong verbs and emphatic phrasing 

 Avoid redundancies 

 Avoid buzz words – i.e. utilize, strategize 

 Check subject/verb agreement 

 Favour active over passive voice 

 Avoid weak overused verbs i.e. get, made an effort (tried) 

 Write honestly 

 Involve the senses 

 Verify details – (trust but verify – Lee) 

 Identify sources/references 
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News Release 
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Feature Stories/Articles 
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  1,000 – 1500 words with 1-3 images and captions 

 Profile the audience, including the generation(s) 

 Begin with who, what, and where, identifying the subject 

and who delivered the action related to the subject 

 Call upon why, how and when to discuss the subject and 

bring the story to an end 

 Place the subject in context of relevance to the audience 

 How did the subject come about? What led to a need? 

 What makes the subject important to the reader and 

editor? 

 Where is the subject found? 

 When did the subject affect the audience? 

 Put a face on the article by mentioning personalities. 

Quotes can add credibility and first-hand insight 
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Photo Files 
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  Digital files should be  
in jpg, png or tif format with  
a high resolution (300+ dpi) 

 Identify with a file name and  
submit as attachments or to be  
downloaded from and FTP site 

 No safety violations 
 Submitted with a caption and credit – include 

people for scale and appeal 
 No photos of children under 18 
 Read Personal Information Protection and 

Electronic Documents Act 
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Advertorial 
7
0

/3
0

 N
o

ti
o

n
 

Advertorials are usually paid placements of 
editorial copy that appeal to an audience to take 
action (i.e. purchasing or changing a position). 
 
 
 
 
70% educational content and 30% promotion 
 
AOLS/Regional Groups may place local 
advertorials, if advocating or promoting an 
industry position, service, or technology provided 
by Ontario Land Surveyors. 
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Advertising 
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Getting Published 
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Integration 
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Comments? Questions? I am here 

to answer.… 


